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SUMMARY OF FINDINGS



The overall index for CPI rose at higher rate by 1.8 per cent to 116.9 from 114.8 in the corresponding
month of the preceding year. The increase in the indices for Food & Non-Alcoholic Beverages (+3.8 per
cent ) and Housing, Water, Electricity, Gas & Other Fuels (+2.1 per cent) were offset by the decrease in
the indices of Communication (-2.7 per cent), Transport (-1.5 per cent) and Communication (-0.5 per cent)

(Table 1).

Chart 1: Consumer Price Index: Index Number for Overall and Selected Main Groups

130
1253
125 -
Overall CPI
120
115
Food & Mon-Alcoholic
Beverages

110 &
105

1

/
W

Transport v 108.7

Housing, Water, Electricity, Gas &

Other Fuels
95
80
85
-
aoal rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrTrrrrTrrrrTrrrrrrTrrrTrTrT T T rITTrI T T TI T T TITTIT I T T I T
O o O © = — = = MMM MM oMM s s s s LN W W W W WD
— — — — — — — — — — — — — — — — — — — — — — — — — — — —
o o o0 o0 o0 o0 o0 o0 oo o0 oo D oo oD oo oo o
T S I I S I R B R R S R R S R e R S G G G G G R G G
— — — — — — —
S a3 0 5 53 9 5 a3s o5 R S a3 © 5 53 05 33S o
- = T 0 =« T 0O = G T O = < -~ 0 - = T 0 - € T 0O - « T O

The index of transport group showed a small decline of 1.5 per cent on year-on-year basis in November
2016 after falling 5.5 per cent in October and September 2016 respectively. Although the average price of
1 liter of petrol RON95 increased to RM1.95 in November 2016, it was lower than the price in November
2015 (RM2.05). As for RON97 the average price went up to RM2.30 in November 2016 from RM2.15 in
October 2016. However, the price of RON97 in November 2016 was lower than in November 2015.

The index for Food & Non-Alcoholic Beverages increased 3.8 per cent in November 2016. The increase was
fuelled by the food sub-group which encapsulated of Oils & Fats (+36.6 per cent); Meat (+6.0 per
cent); Fish & Seafood (+4.5 per cent) and Vegetables (+3.6 per cent). As for Food Away From
Home index, it continued to rise in November 2016, showed an increase of 3.4 per cent.



Chart 2: Consumer Price Index: Annual Percentage Change for Food & Non-Alcoholic Beverages
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Among the index of food items which recorded notable increases in November 2016 compared to the same
period last year were Cooking Oil (+45.6 per cent); Chicken (+10.0 per cent); Cuttlefish (+7.8 per
cent); Spanish Mackerel (Fish) (+7.2 per cent); Indian Mackerel (Fish) (+5.4 per cent); Prawn
(+4.8 per cent) and Red Snapper (Fish) (+4.5 per cent). Meanwhile, decreases were registered in the
index of some food items such as Carrots (-9.2 per cent); Onion, Big (-7.5 per cent) and Tomatoes
(-3.6 per cent).

The index for Food & Non-Alcoholic Beverages recorded an increase higher than the rate of overall CPI. The
increase in the index for Food & Non-Alcoholic Beverages was reflected in each state in Malaysia especially
those in highly urbanised states such as Wilayah Persekutuan Kuala Lumpur, Selangor & Wilayah
Persekutuan Putrajaya, Pulau Pinang, Johor and also Melaka.



Chart 3: Consumer Price Index: Annual Percentage Change for Food & Non-Alcoholic Beverages
by State
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Six states recorded higher increases for Food & Non-Alcoholic Beverages index above the national level
index for November 2016 compared to the corresponding month in 2015. The index for Food & Non-
Alcoholic Beverages rose 5.2 per cent in Melaka, 4.8 per cent in Johor, 4.5 per cent in Pulau Pinang, 4.1 per
cent in Selangor & Wilayah Persekutuan Putrajaya, 4.0 per cent in Wilayah Persekutuan Kuala Lumpur and
3.9 per cent in Negeri Sembilan.

On a monthly basis, the index for Food & Non-Alcoholic Beverages increased 1.0 per cent in November
2016 following a decrease of 0.3 per cent in October 2016. Meanwhile, the index for Non-Food also
recorded an increase of 1.0 per cent in November2016 compared with the preceding month.

As for Alcoholic Beverages & Tobacco, the 19.8 per cent increase was due to the higher price of tobacco
starting November 2015. However, the index started to ease up and registered a 1.9 per cent increase as
shown in the November 2016.

Based on a seasonally adjusted term, the overall CPI for November 2016 increased byl.0 per cent as
compared to October 2016 (Table 1).

Core inflation rose 2.2 per cent in November 2016 compared to the same month of the previous year.
Among the major groups which act as catalysts to the higher core rate were price increases for Transport
(+3.5 per cent); Food & Non-Alcoholic Beverages (+3.4 per cent); Recreation Services & Culture (+3.2 per
cent); Health (+2.5 per cent) and Housing, Water, Electricity, Gas & Other Fuels (+2.3 per cent) (Table 3).



CPI changes for the period January - November 2016 / 2015

CPI for the period January to November 2016 registered an increase of 2.1 per cent as compared to the
same period last year. This follows 2.1 per cent increase in the period January to October 2016 and a 2.2
per cent increase in the period January to September 2016.

The index for Food & Non-Alcoholic Beverages were the main upward contributor to the CPI rise in the
period January - November 2016, registered an increase of 3.9 per cent. The increase was the result of
increases in the index for Food At Home (+4.1 per cent); Food Away From Home (+3.9 per cent) and
Coffee, Tea, Cocoa & Non-Alcoholic Beverages (+1.2 per cent). Among the subgroups of Food At Home
which showed significant increases during this period as shown in Table 2 were Vegetables (+6.6 per
cent); Fish & Seafood (+6.4 per cent); Fruits (+5.0 per cent); Meat (+3.8 per cent) and Oils &
Fat (+3.8 per cent).

The index for Housing, Water, Electricity, Gas & Other Fuels rose 2.5 per cent. Other major groups which
contributing to the CPI rise during this period were Alcoholic Beverages & Tobacco (+19.0 per cent);
Miscellaneous Goods & Services (+2.9 per cent); Restaurants & Hotels (+2.8 per cent) and Health (+2.8
per cent). The increases however were partly offset by Transport group which registered a decrease of 4.9
per cent due to lower prices for petrol.

Core inflation, which excludes most volatile items of fresh food, as well as administered prices of goods
and services records changes ranging from 2.0 per cent to 3.6 per cent in the period January - November
2016 compared to the same period of the previous year.

Table 1: Consumer Price Index for Main Groups, Malaysia (2010=100)

Index Fear-on-Year Month-on-Month Seasonally Adjusted
Percentage Change Percentage Change Index
Main Group w Nov  Oct2016/ Now2016/ JanNov  Oct2016/ Nov2016/ Nov o ChanSe
2016 Oct 2015 Nov2015 20162015  Sept 2016 Oct 2016 2016 -
Oct 2016
TOTAL 100.0 116.9 1.4 1.8 21 0.3 1.0 116.9 1.0
Food & Non-Alcoholic Beverages ~ 30.2 1233 25 38 ER 0.3 1o 1258 12
Alcoholic Beverages & Tobacco 29 1634 19.8 19 9.0 0.1 0.0 163.4 0.0
Clothing andFootwear i3 954 -0.3 0.3 -0.4 0.0 0.0 95 4 0.0
Housing, Water, Electricity, Gas &
Other Fuels 23.8 1132 21 2.1 2.3 0.0 0.3 1131 0.2
Furnishings, Household
Equipment & Routine Household 35 19 4 L3 14 25 0.2 0.1 1124 0.1
Maintenance
Health 1.7 1191 23 2.5 2.8 0.3 0.3 1191 0.3
Transport FER -3 -13 4.9 EN) £ 108.7 4.3
Conpnunication 3.2 79 -6 -2.7 -13 0.0 -0 979 -0.1
RecrsationServices & Culturs 4.9 1110 33 3.2 2.3 o7 -0.2 1110 -0.2
Education Il 1131 2.0 1.9 2.2 0.0 0.1 113.6 0.1
Restaurants and Hotels 29 1258 2.0 149 2.8 0.4 a7 123.8 a7
Miscellaneous Goods & Services 6.5 Fi13.7 I3 18 29 -0 0.3 1137 0.3

Non-Feod 69.8 1133 0.9 0.9 1.3 0.7 1.0 113.3 1.0




Table 2: Consumer Price Index for Sub-Groups of Food and Non-Alcoholic Beverages, Malaysia

(2010=100)
Index Year-on-Year Month-on-Month
Sub . Percentage Change Percentage Change
groups t Nov Oct 2016/ | Nov 2016/ JanNev  Oct 2016/  Nov2016/
2016 Oct 2015 Nov 2015  2016/2015  Sept 2016 Oct 2016
Food & Non-Alcoholic 30.2 1253 25 2.8 3.9 0.3 1.0
Beverages
Food 29.0 125.9 2.6 4.0 4.0 -0.3 1.0
Food At Home 179 1253 2.2 4.2 4.0 -0.6 1.5
Rice, Bread & Other Cereals 37 I08.6 1.0 0.9 1.2 0.0 0.0
Meat 2.8 122.0 24 6.0 EX: -3.3 0.7
Fish & Seafood 4.3 1387 ig 4.3 6.4 0.2 -0.3
Milk & Eggs 1.6 1243 0.2 1.1 0.8 -0.3 -0.1
Oils & Fats 0.5 1392 a3 366 ER: 0.0 362
Fruits I 1262 EN) 2.7 io 0.4 -0.2
Vegetables 24 1281 -1 i6 6.6 -0.7 4.0
Sugar, Jam, Honey, Choc. & 0.6 1346 2.0 19 2.4 0.1 0.0
Confectionery
Food Productsnec. 039 [286 W i8 6.0 0.2 04
Food Away From Home i 127.0 i3 34 39 0. 0.4
Coffee, Tea, Cocoa & Non- -
Alcoholic Beverages 1.2 111.7 0.3 0.1 1.2 0.0 -0.1

Table 3: Headline CPI and Core Index by Main Groups, Malaysia (2010=100)

HEADLINE CPI CORE INDEX
ey " I::i? Percentage Change Core Index'¥ Pgiii:?f ‘
5:‘}1 g Novi016/ Nev 2016/ Wt Nov 2016/
Oct 2016 Nev 2015 Nov 2015
Tor4L 100.0 116.9 1.0 1.8 100.0 2.2
Food & Non-Alcoholic Beverages 0.2 1233 1.0 i 26.7 34
Alcoholic Beverages & Tobacco 2.9 1634 0.0 19 - -
Clothing and Fooiwear i3 8584 0.0 -0.3 4.3 -3
Housing, Water, Elsctricity, Gas 23.8 113.2 0.3 2.1 26.6 2.3

& Other Fuels

Furnishings, Household
Egquipment & Routine Household 38 112.4 0.1 14 3.2 14
Maintenaice

Health 17 1191 0.3 2.5 23 25
Transport 137 1087 4.3 -1.5 6.7 3.5
Convnunication 3.2 879 -4 -2.7 7.1 -2.7
RecreationServices & Culture 4.9 1110 -0.2 32 6.6 32
Education 11 1131 0. i2 1.3 1.9
Restaurants and Hotels 29 123.8 01 19 39 19
Miscellansous Goods & Services 6.3 IrEN 0.3 1.8 89 18

Note: W Including cooking oil following the restructuring of Cooking Oil Price Stabilisation Scheme starting from I November 2016
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